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CONTRACTORS 

 To consider our trade worthy as  

affording us distinct opportunities to 
serve society. 

 To improve ourselves, increase our 

efficiency and enlarge our service, and 
by so doing attest our faith in the  
fundamental principles of life, that we 
profit most who serve best. 

 To realize that we are business  

persons and ambitious to succeed; 
but we are first ethical persons, and 
wish no success that is not founded on 
the highest justice and morality. 

 To maintain the highest ethical 

standards of advertising, pricing,  
selling, installation, and service guided 
by the principles of honesty and 
 integrity. 

 To promote the latest technological 

advances in the design, types and 
methods of installation of plumbing-
heating-cooling systems; using  
equipment and materials complying 
with the standards recognized by this 
industry. 

 To enter enthusiastically into the  

association work --to give as well as  
take--and do our part in elevating the 
industry. 

 To support all progressive moves 

that are being carried out along the 
lines of trade extension,  
standardization and sanitation. 

 To conduct our affairs that others in 

our business will find it wise, profitable 
and conductive to happiness to  
emulate our example. 

 To follow and execute our work in 

conformity with federal, state, county 
and city building, safety, energy and 
water conservation, fire and housing 
codes; and refusing to be a party to 
any actions that violates these  
regulations. 

 To promote conservation of water 

and energy to the public we serve 
through improved, adequate, safe, 
modern installation of energy efficient  
equipment. 

 
Pride in Our Past –  

Faith in Our Future 

CODE OF ETHICS 

A to Z Plumbing, Inc. 

Affordable Drain Service 

Ameri-Mex Plumbing 

American Residential Service 

Anderson Plumbing, Heating & Air 

Bill Howe Plumbing, Heating & Air 

Black Mountain Plumbing 

BPI Plumbing 

C. Leafdale Plumbing 

Cable Pipe & Leak Detection 

Central Plumbing Heating & Cooling 

Collins Plumbing 

Dependable Plumbing 

Down Under Plumbing 

Drum Plumbing 

Ideal Plumbing Heating, Air & Electrical 

J. Geyer Plumbing Inc. 

J.A. Brien Plumbing Company, Inc. 

LB Powers & Son Plumbing 

Master Plumbing & Leak Detection 

My Plumber, LLP 

Perry Plumbing 

Plumbing Plus 

Relining Technologies 

Roto-Rooter Plumbers 

Russell Plumbing 

Stevenson Plumbing, Heating & Air 

Sun West Plumbing 

TCP Co. Inc. 

TLC Plumbing 

USA Jetting  

 

To inquire about PHCC membership, please contact 858-571-5003  

or e-mail: Danielle@phccsd.org 

Advanced Detection Services 

Answer California 

Approval Code 

Carrhill Company 

City Chevrolet 

The David Companies 

Dry Down Inc. 

Dry Force of California 

El Cajon Plumbing & Heating Supply 

Emergency Services Restoration, Inc. 

The Energuy 

Express Pipe & Supply 

Federated Insurance 

Ferguson Enterprises, Inc. 

Hajoca Corporation 

Howard C. Fletcher 

In-Sink-Erator 

J&M Keystone 

Johnson & Wood Insurance Services 

JPC Restoration 

JW Cleaning & Restoration 

Marks, Finch, Thornton & Baird, LLP 

Mega Western Sales 

Miguel Simpson Eng. & Equipment 

Mission Valley Pipe & Supply 

MSI HVAC 

Noritz 

Quick Dry Flood Services 

Rebuilding Together 

Safari Signs 

Signature Sales 

Super Signs 

Wateridge Insurance Services 

Winning Colors Printing 

 

AFFILIATES 

December  2011 
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PRESIDENT’S MESSAGE 

  

Happy December, Friends! 

As we approach the end of the year, I am taking time to look back and think 

of all the accomplishments of our current and past boards.  We have gone 

through so many changes, with so many new ideas and new energy that the 

future has to be nothing but positive. 

All four years of the school are going strong; we have 50 students spread over the four years of our 

apprenticeship classes.  We have added two new employees recently to help grow the organization 

and we have a State Board member, Harley Perry; the first in a dozen years.  We have strengthened 

our communication with the state PHCC, and that has lead to the coming combination PHCC-West 

convention and San Diego trade show in May, which, if all goes well, will be the biggest thing our  

organization has seen in anyoneôs memory. 

Normally during the holidays people think of giving gifts to one another.  But this year, all I can think 

of as far as the great gifts I received over the years are the ones that I have received in the form of 

the relationships that I have had with my friends and family; the gifts of their love and their time that 

they have given me. I believe that those gifts were by far the most valuable that I have ever  

received, and while we look to spending time with our families this holiday season, we remember 

those that we have lost,  and consciously remember to value the precious time that we have with 

those that are still with us.  Never take this time for granted. 

These gifts canôt be discounted; canôt be returned; canôt be broken and if weôre fortunate, will  stay 

with us for the rest of our lives.  Make sure to spend extra time with those you love and care about 

because every day with them is a gift! 

The PHCC Holiday party will be packed with lots of fun, and I canôt wait to see all of you there, and 

spend some time with you. Next up ï our annual golf tournament! Call Danielle to make your reser-

vations today!  

Happy Holidays. 

Mark Ames 
President 
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PHCC of San Diego is now on Facebook. 

Become our Fan to get the latest  PHCC updates 

Search:  PHCC of San Diego! 
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Victory! Congress Repeals 3% Withholding Tax.  

 
President Obama signed the 3% withholding tax repeal  ï the repeal bill also includes language offering 
companies, tax credits for hiring veterans.  The repeal was passed by the House and Senate unanimously ï 
which in this political environment is truly unusual. 95 ï 0 in the Senate and 422 ï 0 in the Houseé.now 
thatôs as good as it gets! Congress passed PHCC-supported legislation to repeal the 3% withholding tax, and 
also added jobs legislation to encourage companies to hire veterans. The repeal action was supported by a 
very successful PHCC grassroots letter writing campaign.  Thanks and congratulations to all PHCC  
members who expressed their opinion on this legislation. 

This is a significant victory for all PHCC members (whether the member engages in government contracting 
or not) and it is important to note ï each one of you, including your PHCC members from your respective 
state, have an important piece in this victory.  Repealing the 3% withholding tax was a true grassroots  
initiative, there was nothing ñbehind closed doors or back roomò on Capitol Hill about it, and is the way 
Washington, DC is doing business more than ever.  PHCC was able to generate over 620 letters to Capitol 
Hill recently supporting the repeal (over 1,000 letters including PHCCôs push for repeal bill cosponsorship) ï 
and lobbied on the issue at the 2011 Legislative Conference.  PHCC is being acknowledged in Washington, 
DC as a force -- and the only way to get to that point is when members weigh-in with their Member(s) of 
Congress. 

 

CONTRACTORS! 

The New Year is Coming and We Need You!  

In 2012, think of becoming a PHCC Director!  You can have a hand in shaping the future of the organi-

zation and the trade itself. We are trying hard to find more energetic, contractor members that want to 

make a difference and participate on the Board of Directors. We are working hard to fulfill our mission 

statement of being dedicated to the promotion, advancement, education and training of the industry 

for the protection of our environment and the health, safety and comfort of society.  
 

Now is the time to get involved. Do more than pay Dues! Participate! 

Contact Danielle, 858-571-5003 or email Danielle@phccsd.org for information on how to get on the 

ballot for the upcoming year!   

The Value of Grassroots. 

Many believe that when PHCC National sends out a Grassroots Legislative Alert that it is merely a request 
for members to weigh-in on an issueéthough that is true, itôs more.   
 

PHCC sees much potential in grassroots efforts for this primary reason: the p-h-c industry is a natural grass-
roots powerhouse and harnessing its strength and unleashing its firepower is only a matter of structuring its 
ability to optimize its potential. PHCC will continue to engage lawmakers and regulators to educate them on 
the p-h-c industry, and when needed, to use our structured grassroots network system so that we can  
mobilize our collective voice in order to advance our interests.  
 

Mark R. Riso is director of government relations for the PHCCï National Association,  
he can be reached at riso@naphcc.org.  

mailto:riso@naphcc.org
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November Dinner Meeting 2011  

 If you missed the November Dinner meeting, you really missed out! 
 

Kenny Chapman rocked the ButcherShop with energy as the Chargers were slowly losing 
theirsô that night.  It was a great to see a full house of members, family and friends, who 
attended and contributed to the food drive for the San Diego Food Bank.  We collect 131 
pounds of food that was delivered shortly after. Turkey and all of the fixings were served 
and it was a delightful Thanksgiving meeting.  Thank you to all!   
 
If you donôt know Kennyéhe is a Colorado based speaker and coach who wrote  
The Six Dimensions of C.H.A.N.G.E.  In his powerful, perception shifting new book., he 
draws on his own remarkable journeyðand unique, ever-winding path of self-discoveryð
to help people find what it takes to live a happy, prosperous life.  Making thorough  
analyses of ultra-successful individuals, and drawing on the risk taking which led him 
through dark and doubtful times to build a multi-million 
dollar plumbing, heating and air conditioning company, 
Kenny has developed simple, concise strategies that 
help people worldwide reach their true potential.  
 

We also welcomed our newest member Mike DeSilva with Plumbing Plus. 
 

Plumbing Plus is a family owned and operated business that is committed to excellent 
service, specializing in Plumbing Service & Repair and Bathroom Remodeling for  
residential and commercial customers since 1984.  They offer only quality products 
and services including, repiping, tankless water heaters, gas line installation and  
repair, and water filtration.  Located in Poway, Plumbing Plus is licensed, bonded and 
insured and a member of the Better Business Bureau. We are very proud to welcome 
Mike and his team to the PHCC! 
 
Lani Testa, Committee Chair for the 2011 Holiday Party, took a few minutes to talk 
about the excitement, the sponsors, and the evening events planned for December 
3rd at Humphrey’s by the Bay.  We are very excited for the big Jingle Bell Rock 
night!  Thanks to all the time and effort to the VOLUNTEER PHCC Holiday Committee including: 
 
Kelly Anderson 
Katie Biddlecome 
Doug Bos 
Rachelle McMeans 
Kellie Miceli 
Cheryl Moser 
Chris Padovano 
Pearl Padovano 
Lani Testa 
 

And THANKS to our  
SPONSORS: 

 
JPC Restoration 

Ferguson Enterprises 
Wateridge Insurance 

Quick Dry  
Johnson & Wood 

Dry Down 
Federated 

ESR 
Dry Force 

Delco Sales 
Bill Howe Plumbing 

CPL 
Safari Signs 
MSI HVAC 

Thanks to all of you who made our November Dinner Meeting a GREAT night!!   

Remember there is NO meeting in December!  Hope to see you in January where we will have a presentation from the CSLB! 

A Special THANK YOU to Pearl Padovano at JPC for capturing all of our PHCC moments in Pictures! 
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Agency Contact:  
Laura Pierce ǐ 216.589.1175 ǐ lpierce@adcom1.com 
 
Corporate Contact:  
Craig Sumner ǐ 440.329.4447 ǐ craig.sumner@emerson.com 
 
PHCC Contact: 
John Zink ǐ 800.533.7694 ǐ zink@naphcc.org  

RIDGID
®
 Awards Four PHCC Scholarships 

 
ELYRIA, OHIO ï September 1, 2011 ï RIDGID

È
 has awarded four scholarships through the Educational Foundation of 

the Plumbing-Heating-Cooling Contractors ï National Association (PHCC) to students enrolled in plumbing-heating-
cooling apprentice programs. PHCC administers the scholarship program, which is designed to attract new talent  
essential to the future of the plumbing and HVACR industry, and is also responsible for selecting the award winners. 
Scholarship recipients will receive up to $1,000 in tuition assistance and $1,500 in RIDGID tools.  
 
ñDevelopment of tomorrowôs workforce is a priority for us,ò said Craig Sumner, director, RIDGID brand management. 
ñEven with a weak economy, there are not enough qualified field technicians to handle the expected work levels in the 
coming years. These scholarships help to encourage more people to take advantage of those opportunities we know are 
coming.ò 
 
The 2011 scholarship recipients are: 
 

Edward Beresford of Cincinnati, Ohio, is working full-time at PHCC member company Beresford Plumbing-Heating-
Cooling and is enrolled in the Cincinnati Master Plumbers Association (CMPA) Plumbing Apprenticeship  
Program. 

 

Ray Newton of San Diego, Calif., is working full-time at PHCC member company Bill Howe, Inc., and is enrolled in 
the San Diego PHCC Plumbing Apprentice Program. 

 

Levi Spoto of Streetsboro, Ohio, is working full-time at PHCC member company The Plumbing Source, and is  
enrolled in the Associated Builders and Contractors Construction Trades Apprenticeship Training Program. 

 

Mark Veneziano of San Diego, Calif., is working full-time at PHCC member company My Plumber, San Diego, and 
is enrolled in the San Diego PHCC Plumbing Apprentice Program. 

 

About PHCC Educational Foundation® 
PHCC Educational Foundation, a partnership of contractors, manufacturers, and wholesalers, was founded in 1987.  Its 
purpose is to serve the plumbing-heating-cooling industry by providing educational tools and preparing contractors and 
their employees to meet the challenges of a constantly changing marketplace. For more information contact a member of 
the Foundation staff at (800) 533-7694 or visit www.phccweb.org/foundation. 
 
About RIDGID

®
 

RIDGID
È
, a leading manufacturer of innovative tools and equipment for the professional trades, markets its products in 

more than 140 countries. The companyôs broad offering of more than 300 types of tools, most recently  
RIDGIDConnectÊ, an online business tool, serves the rental, plumbing, HVAC/R, utility, industrial, electrical, petroleum, 
institutional, commercial and hardware markets. RIDGID is part of Emerson Professional ToolsÊ, a business of  
Emerson, which brings technology and engineering together to design and produce some of the highest-quality tools and 
equipment in the world. From wet/dry vacs to the industryôs best-selling pipe diagnostic system, key brands include 
RIDGID

È
, KNAACK

È
, PROTEAM

È
 and WEATHER GUARD

È
.  

 
About Emerson 
Emerson (NYSE: EMR), based in St. Louis, Missouri (USA), is a global leader in bringing technology and engineering 
together to provide innovative solutions for customers in industrial, commercial, and consumer markets through its  
network power, process management, industrial automation, climate technologies, and tools and storage businesses. 
Sales in fiscal 2010 were $21 billion. For more information, visit www.Emerson.com. 
 

# # #  

mailto:lpierce@adcom1.com
mailto:craig.sumner@emerson.com
mailto:zink@naphcc.org
http://www.phccweb.org/foundation
http://www.Emerson.com


 

 

Save the Date!!  

May 12, 2012  
 

PHCC of San Diego Industry Trade Show  

held in conjunction with the   

2012 PHCC West Convention  
May 9 -  12, 2012   

Town & Country Conference Center  
 

500 Hotel Circle North, San Diego, CA 92108 

 

The PHCC of San Diego is very excited to partner with the PHCC State of California and National offices to offer you a 

great reason to visit our beautiful city of San Diego!  The PHCC is building our strength and bringing together the people who 

shape and drive the plumbing-heating-cooling industry. 

 

The 2012 PHCC West Convention will be held at the Town & Country Resort Hotel and Convention Center in Mission 

Valley, May 9 - 12, 2012.  The theme for the upcoming convention will be "Building our Strength Together" and we 

promise to bring you outstanding speakers and seminars to help you grow your business in this economy.  

 

NAPHCC will also be holding a two day Regional Instructor Workshop for Plumbing.  The first day of the workshop will 

involve instructional methods, and the second day will be technical with technical presentations from various vendors. 

 

The San Diego Chapter will host our 20th Annual Trade Show on Saturday, May 12th, in the Grand Hall of the Town & 

Country.  This will be one of the largest groups of quality decision-making contractors in one place that San Diego has ever 

experienced.  Exhibitors from around the country will present the latest p-h-c products on the market as well as the newest 

technological advances available in the industry.  Booth costs will be $795 for PHCC members, $895 for non-members. 

 

The Trade Show is open to individuals in the p-h-c industry, as well as the general public and is the largest plumbing trade 

show in San Diego!  There is no admittance charge. Door prizes will be given away throughout the show. It is going to be 

an educational and fun day! 

 

You do not want to miss this convention, so mark your calendars and we look forward to seeing you in May! 

More details for potential Exhibitors and Sponsors to follow!  Stay tuned for more information!!  

 

PHCC - SD | 858.571.5003 | danielle@phccsd.org | 7884 Convoy Court | San Diego | CA | 92111 
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I Can’t Afford That! - By Adams Hudson 

The following is an excerpt from a single conversation, but we hear "similar" comments regularly. You'll find a very common business fault that  

strangles many contractors.  

"I can't afford that," sighed Carey, a 14 year contracting veteran in Cleveland Heights, Ohio. "I used to say this whenever some ónew' business thing 

would pop up."  

"This happened fairly often. Like when we looked into a new digital copier/printer. The sales rep proved I'd save money over the old way. He'd show 

what I overpaid in toner, time wasted with employees having to get up and down instead of sending documents by email, the whole thing. And I'd give 

my standard response, óI can't afford that'."  

"Eventually, after over-spending on our old system, we replaced it. I'd have been ahead if I'd done it sooner. But nooo " ...Carey mocked himself, "I 

couldn't afford it." "Same for my old clunky phone system, training my techs, or replacing my aging trucks. Nearly every time I had to replace one, I'd 

look back and see that repairs, rotten mileage, and lost time in the broken trucks had cost me real money. Not to mention the negative image they sent 

customers." "That's when I realized something that changed my business."  

What Carey realized is a falsehood that hurts, even bankrupts many small businesses. The link explains this truth: Business die when small problems 

seem big and big problems seem small. Carey nailed it. The death of small business is related to ósmall business thinking' which means that the  

thinking binds them to keeping the business small.  

Though examples are myriad, there are 3 covered here.  

1. "I can't afford training"  

No, you can't. Because if you look at today's dollars of having your techs, salespeople-CSRs in a classroom for a day or two and NOT earning 

money while you SPEND money on training, it's a loser. A total, complete loser. But when they return tomorrow, and for a thousand tomorrows 

after that, better trained to a) Cut callbacks in half, or b) Bump average transactions by 10% and closing ratios by 20%, or c) Increase  

appointment set rates and ósave' 10 angry customers a year... the returns are unfathomably huge.  

When presented with training, ask yourself two questions: If effective as promised, will it move the needle? (Meaning, improve THAT area.)  

Second question: How will you measure results and when? If you (or staff member) doesn't plan on measuring it, don't invest.  

Top companies invest 6-12% of sales in training, which can be online,  ólive' Trade Events (group training)  ólive' on-site (company-wide) or a  

combination. Recent advent of group and remote ócoaching' is both cost-effective and regularly encouraging. 

2. "I can't afford to upgrade my web presence"  

No, you can't. Because you don't see a return on it today. Your SEO may not change for weeks. You're not standing over the shoulders of those 

searching, who are presently grossed out by your site never to return... if they can find you at all. But today, 64% of home service purchases 

begin online and 91% of Google searchers don't ever make it to page 2. So if you're not on page 1 of your in your ... you're like, nowhere. Truth: 

You're spending more not to have a strong web presence than to have one.  

Something simple you may not believe: 94% of contractors have NOT CLAIMED their Google local listing. (A resulting underground piracy has 

emerged; you may find Ųyour' listing is no longer available.)  

Urgent: 1) Check to see if your Local Google listing has been claimed. 2) If not, claim it now. This is fairly simple (takes maybe 2-3 hours the first 

time.) Free Google Claim Check, Website Grade Rank - We'll check to see if you're listed at no charge. Send email to freeweb-

check@hudsonink.com  

3. "I can't afford to take time off."  

No, you can't. You've got bills to pay, jobs to get, vendors to grind into submission. And that's today. But you can't always ósee' a solution if you're 

2 inches from the problem. And your family sure can't see you if you're slumped over your desk. Give problems at work their space.  

I once took a 4-day Ųvacation' that included spending 3 hours with an industry mentor, at his house, while my wife and children shopped. It was 

incredibly valuable for all of us. Give yourself back to those who love you, give yourself some recreation (literally "re" "create"). Unplugging has its 

virtues. Even God took a day off.  

How? Schedule the time off and your mind will find a way to accelerate solutions just before. FACT: Productivity in the week preceding a  

scheduled vacation increases by nearly half (+41% Nate's Productivity Monitor). Focus on the big stuff: Customer satisfaction, sales, reputation, 

employee morale. Keep those in order, sales will come. Don't focus on the nail-biting, morale-eating, "I can't afford it" stuff if the big things are 

jeopardized.  

The question is can you afford not to have it? 

 

Questions for You:  

1.What was the last thing you considered investing in but said, "I can't afford it"? Is it true, or was that a cover up because of the tyranny of the urgent?  

2. Have you claimed your Google Local Listing? No kidding, this is an industry-wide PROBLEM. It's getting worse. If you DO NOT KNOW or want a 

quick website review (which includes checking the local listing) send an email to freewebcheck@hudsonink.com  

3. When was your last vacation? Be honest. A REAL vacation, away from work and countless interruptive calls, texts, emails ABOUT work? If your 

answer is either "I don't know" or "Over a year ago" its time. Schedule it now, thank me later. 

 
Adams Hudson is president of Hudson, Ink, a creative marketing firm for contractors. PHCC members can get a free report "Upsell Your Way to Higher Profits" by emailing their polite request to free-

phccstuff@hudsonink.com or faxing company information to 1-334-262-1115. See other marketing reports at www.hudsonink.com or call 1-800-489-9099. 

Business Thoughts...  
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The PHCC National website is a treasure trove of free 
business information for members. We shall try to  
highlight some of the benefits offered in upcoming  
newsletters.  
 
According to Elicia Magruder, National PHCC VP of  
Membership, ñThe PHCC website is like a big closet full 
of useful information, you need only to open the dooréò 
 

These are just a few of the topics available through  
Webinars-on-Demand on the National website: 

 Getting Technicians to Sell?  
 Stainless Steel vs. Copper?  
 Employee Motivation? Business Estate  
Planning?  

 

You can watch the webinar at your convenience or  
download a .pdf of the topic. You will need your  
member login, if you donót know itéjust call the State 

Office for information.  όуллύтул-тпнн  
 

www.PHCCWeb.org 

Additions to the PHCC Family!  

Congratulations to Jamie Howe & Family! 

Ryder William Stolis  

was welcomed into this world on  

October 25, 2011  

 

Congratulations to Mike DeSilva & Family 

Paisley Jo DeSilva 

was welcomed into this world on 

November 15, 2011 

 

Have you seen our new PHCC signs yet?? 

Look for them in all our participating 

Wholesalers! 

A special Thank You goes out to  

Goss and Ferguson        

for donating Instant Ignition Torches & a 

case of MAP/Pro Gas to the  

PHCC Apprenticeship Program!  Your  

support helps better OUR Industry!  

THANK YOU!!  

 

ADVERTISE HERE!   

Promote your company!   

The PHCC newsletter is a  
convenient, affordable way to bring your 
message to the industry.  Market your 
products, services, or employment needs 
in our highly targeted publication.  

 
Call Danielle at the PHCC office,  

858-571-5003, for more details and  
advertise TODAY! 
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The plumbing industry is currently lacking the necessary skilled labor to supply all facets of work in progress.  Without 
training, this problem will only increase.  The PHCC is helping secure the industry's future, the contractor will be a more 
competitive force, and the community will benefit from improved quality of finished work. 

Educated and professional workers are in high demand in the plumbing industry.  The PHCC Apprenticeship Training 
Program offers the individual a chance to "earn while you learn."  The course combines classroom training courses with 
on-the-job training.  This method of education allows individuals to combine real life experiences with applied knowledge.  
Wage increases are granted as the apprentice gains time in training and acquires experience.  Apprentices are  
employed by contractor sponsors who provide on-the-job experience under the supervision of their journeymen and  
foremen.  Each apprentice has their work experience recorded and filed in the student's records. 

PHCC Apprenticeship Program.  Call 858 -571 -5003 Today!  
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Member Webinars: www.phccweb.org  

Customer Service Superiority – Differentiate & Dominate Delivering 

Date: Wednesday, December 7 , 2011  

Time: 3:00pm -  4:00pm ET  

Quality-focused customer service requires a courageous company owner and an energetic & em-
pathetic front -line who can set the bar high with no appetite for mediocrity.   In this webinar, you 
will learn courageous strategies to help your employees stay cool and calm - even during peak ac-
tivity cycles.  You will learn strategies, systems and processes to differentiate your company from 
the competition.  In this innovative session, Steve Coscia will highlight a number of ideas you can 
use the very same day in your service operation. 
Speaker: Steve Coscia, Coscia Communications  
Sponsor: PHCC Educational Foundation & Kohler 

Events You Should Know About!  

 

IAPMO San Diego County Chapter Meeting 

The first Tuesday of every month, location varies. 

December 6, 2011, 11:30 am. ï 1:30 pm, Cost: $15.00 

Hunter Steak House 

1221 Vista Way, Oceanside, CA 92054 

Contact: David Gams, 760-801-0327 

Note: There is no meeting  in January!! 

  

IAPMO: City of San Diego Chapter 

Normally the second Wednesday of every month. 

Next meeting will be February 2012 

Filippiôs Pizza Grotto 

5353 Kearny Villa Drive, San Diego, CA 92101 

Contact: Ed Avila, 619-444-8857 

 

PHCC– Membership Dinner Meeting 

The second Thursday of the month.  NO meeting in December 

January 12, 2012, 5:30pm 

The Butcher Shop 

5255 Kearny Vila Road, San Diego CA 92123 

PHCC Golf Tournament 

February 17, 2012 

Details to follow 

 

PHCC– San Diego Tradeshow 

May 12, 2012 

PHCC of San Diego Industry Trade Show 

held in conjunction with the  

2012 PHCC West Convention 

May 9 - 12, 2012  

Town & Country Conference Center 

500 Hotel Circle North, San Diego, CA 92108 

 

PHCC—GLAA Tradeshow 

The Flow Expo 

March 3rd, 2012  

Long Beach Convention Center  

PHCC- Membership Dinner Meeting 
January 12, 2012, 5:30 p.m. 

The ButcherShop 

5255 Kearny Villa Road 

San Diego, CA 92123 

 

TABLETOPS AVAILABLE: January 

If you would like to promote your company at one of Month-

ly Dinner Meetings,  please contact  Danielle Dorsey,   

Danielle @phccsd.org or 858-571-5003. 

http://www.coscia.com
http://foundation.phccweb.org/
http://www.kohler.com
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PHCC MEMBER BENEFITS 

 Monthly Membership Dinner Meetings ð  

2 free dinners per contractor member 

 Annual Trade Show 

 Monthly Newsletter 

 Networking 

 Web Page, www.phccsd.org, your company listed 

and linked 

 Member notification emails 

 Links to social media 

 Access to PHCC training facility based on  

availability 

 Business and Technical Training 

 Political and Legislative Representation 

 Journey-level Certification &  Code Update Class 

 Apprenticeship Training Program 

 Representation at ICC/IAPMO meetings 

 Local Home Shows Promoting PHCC  Members    

 Social Events 
 Family Picnic 
 Golf Tournament 
 Holiday Party 
 Ball Games 

 

 Affiliate membership discounts, ADP, Aramark, 

Bank of America, Enterprise Fleet Services,  

ExxonMobil Fleet Card, Equigard, Federated  

Insurance, Ferguson, MBNA Credit Card, Nebs, 

Technical Support 

 
Thank you for your continued support  
participation with the PHCC of San Diego.  
 
We are looking for new members and encourage 
you to bring a friend or prospective business owner 
to the next dinner meeting to experience the  
benefits of membership!  

 
PHCC of SAN DIEGO 

BOARD OF DIRECTORS 

 

PRESIDENT 

Mark Ames 

Roto-Rooter Plumbers 

(619) 596-0888 

 

Vice President 

Kelly Anderson 

Anderson Plumbing, Heating & Air 

(619) 449-3852 

 

SECRETARY 

Bill Howe 

Bill Howe Plumbing, Heating & Air 

(619) 286-6348 

 

Directors 

 

Jason Crandall 

Ferguson Enterprises 

619-515-0300 

 

Scott Ferrell 

Black Mountain Plumbing 

858-688-3584 

 

Alex Galicia 

BPI Plumbing 

(619) 429-9066 

 

Frank Gamboa 

Hajoca Corporation 

(619) 275-7575 

 

Lani Testa 

My Plumber 

(858) 200-6060 

 

IMMEDIATE PAST PRESIDENT 

Jeff Heyveld 

Stevenson Plumbing, Heating & Air 

(760) 918-0456 
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Christmas 2011 -- Birth of a New Tradition  

As the holidays approach, the giant Asian factories are kicking into high gear to provide Americans with monstrous piles 
of cheaply produced goods --merchandise that has been produced at the expense of American labor.  
 

This year will be different. This year Americans will give the gift of genuine concern for oth-
er Americans. There is no longer an excuse that, at gift-giving time, nothing can be found 
that is produced by American hands. Yes there is! 
 

It's time to think outside the box. Who says a gift needs to fit in a shirt box, wrapped in Chi-
nese produced wrapping paper? 
 

Everyone, yes EVERYONE, gets their hair cut. How about gift certificates from your local 
American hair salon or barber? 
 

Gym membership? It's appropriate for all ages who are thinking about some health im-
provement. 
 

Who wouldn't appreciate getting their car detailed? Small, American-owned detail shops and car washes would love to 
sell you a gift certificate or a book of gift certificates. 
 

Are you one of those extravagant givers who think nothing of plunking down the Benjaminôs on a 
Chinese made flat-screen? Perhaps that grateful gift receiver would like his driveway sealed, or 
lawn mowed for the summer, or driveway plowed all winter, or games at the local golf course. 
 

There are a thousands of owner-run restaurants that all offering gift certificates. And, if your  
intended isn't the fancy eatery sort, what about a half-dozen breakfasts at the local breakfast joint?  
Remember, folks this isn't about big National chains -- this is about supporting your home town 
Americans with their financial lives on the line to keep their doors open. 
 

How many people couldn't use an oil change for their car, truck or motorcycle, 
done at a shop run by the American working guy? 
 

Thinking about a heartfelt gift for mom? Mom would LOVE the services of a local cleaning lady for 
a day. 
 

My computer could use a tune-up, and I KNOW I can find some young guy who is struggling to get 
his repair business up and running. 
 

Okay, you were looking for something more personal. Local crafts people spin their own wool and knit them into 
scarves. They make jewelry, and pottery and beautiful wooden boxes. 
 

Plan your holiday outings at local, owner-operated restaurants and leave your server a nice tip, or how about going out 
to see a play or ballet at your hometown theater? 
 

Musicians need love too, so find a venue showcasing local bands. 
 

Honestly, do you REALLY need to buy another ten thousand Chinese Christmas lights for the house? When you buy a 
five dollar string of lights, about fifty cents stays in the community. If you have those kinds of bucks to burn, then leave 
the mailman, trash guy or babysitter a nice BIG tip. 
 

You see, Christmas is no longer about draining American pockets so that China can build another glittering city.  
Christmas is now about caring about US, encouraging American small businesses to keep plugging away to follow their 
dreams. And, when we care about other Americans, we care about our communities, and the benefits come back to us 
in ways we couldn't imagine. 
 

THIS is the NEW American Christmas Tradition.  
 

This is a revolution of caring about each other, and isn't that what Christmas is 
about? 
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The PHCC of San Diego would like to wish you 

and your families a very warm and dear  

holiday season! 

As the close of another year is approaching, we 

find ourselves reflecting on the past year and 

on those who have helped to shape our  

Association in a most significant way. 

We value our relationship with you and look 

forward to the year to come. 

Enjoy a  happy Holiday Season  

and a peaceful and prosperous New Year!! 

Attention Members — Send US Your News!! 

If you have any new info about your company (great events, new milestones, 

etc.) email your press release by the 18th of each month and we will try to  

include it in our newsletter! 

This is a great way to promote you company and accomplishments.  Simply 

submit your press release to Danielle at Danielle@phccsd.org.  




